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 The increasing consumption of junk food among children and youth has become a global 

public health concern. This paper explores the factors contributing to the rising demand 

for junk food, including social, economic, and psychological influences, and its potential 

effects on structural and mental health. The research focuses on marketing strategies, peer 

influence, and family habits that promote unhealthy eating behaviors. A review of the 

literature provides an understanding of previous studies on this topic, and the implications 

for long-term health risks, such as obesity, diabetes, and cardiovascular diseases, are 

discussed. Recommendations for addressing this issue through policy, education, and 

public awareness are also proposed. 

Introduction 

The demand for junk food among children and 

youth has surged over the past few decades. Junk 

food, characterized by its high content of sugar, 

fats, salt, and additives, appeals to young people 

due to its taste, affordability, and convenience. As 

childhood obesity rates rise, the consumption of 

junk food has been major issues on health. This 

paper aims to delve into the root causes of this 

growing demand, analyze the health implications 

of excessive junk food intake, and provide insight 

into strategies that can curb this unhealthy trend. 

Defining Junk Food 

Junk food refers to food items that offer little to no 

nutritional value and are high in unhealthy 

ingredients such as Trans fats, refined sugar, and 

salt. Popular examples include fast food, snacks, 

cold drinks and processed snacks with oil. Foods 

are available in marketed to heavily toward 

children and adolescents, who are more vulnerable 

to developing unhealthy eating habits.  

Research Objectives 

1. To investigate the factors contributing to 

the growing demand for junk food among 

children and youth. 

2. To analysis the impact of junk food 

consumption on physical and mental health. 

3. To analyze the role of marketing, peer 

influence, and family habits in shaping 

dietary choices. 

4. To review the existing literature and 

highlight key studies on junk food 

consumption and its health impacts. 

5. To provide recommendations for reducing 

Jai Maa Saraswati Gyandayini 
     An International Multidisciplinary e-Journal 

(Peer-reviewed, Open Access & Indexed) 
Journal home page: www.jmsjournals.in, ISSN: 2454-8367  

  Vol. 10, Issue-I, July 2024 
 

https://creativecommons.org/licenses/by-nc/4.0/
https://orcid.org/0009-0007-7469-6716
https://creativecommons.org/licenses/by-nc/4.0/
https://orcid.org/0009-0006-0234-7966
http://www.jmsjournals.in/


Monika Parihar  Increasing Demand for Junk Food Among Children and 

Youth 
25 

 

Jai Maa Saraswati Gyandayini  e-Journal |July 2024 |   |Vol. 10, Issue-I| 

junk food consumption through education, 

policy, and public health interventions. 

Literature Review 

The literature on junk food consumption among 

children and youth spans various disciplines, 

including nutrition, public health, psychology, and 

marketing. The following review focuses on key 

studies that have explored the demand for junk 

food, the role of advertising, and the health 

consequences of such diets. 

1. Marketing and Advertising 

Numerous studies have pointed to the aggressive 

marketing tactics used by junk food companies 

targeting children and youth. A study by Harris et 

al. (2009) found that children are exposed to a 

significant amount of television advertising 

promoting sugary cereals, snacks, and fast foods. 

These advertisements often use attractive 

packaging, celebrity endorsements, and appealing 

jingles, making junk food highly desirable to 

young viewers. Similarly, a report by Cairns, 

Angus, and Hastings (2009) demonstrated those 

children who are frequently expose to food 

advertisement are more likely to prefer unhealthy 

food options. 

2. Psychological Influence 

Psychological factors, including taste preferences, 

emotional eating, and food addiction, play a 

significant role in the increasing consumption of 

junk food. Schulte et al. (2015) identified that 

processed food with high in fat and sugar activate 

reward centers in the brain, leading to addiction-

like behaviors. For children and adolescents, who 

are still developing cognitive control and decision-

making skills, these foods become even more 

appealing. 

3. Social Influence 

Family peers, and social media also significantly 

influence dietary choices among children and 

youth. A study by Birch and Fisher (1998) 

emphasized the role of family meals in shaping 

children's food preference. Children are more 

likely to consume junk food if their parents and 

siblings frequently eat it. Peer influence also plays 

a role, especially during adolescence, as social 

acceptance and conformity become important 

factors in decision-making. 

4. Health Consequences 

The health consequences of excessive junk food 

consumption are well-documented. Obesity rates 

have skyrocketed in countries with high junk food 

consumption, particularly among children and 

youth. A meta-analysis by Lissner et al. (2014) 

found a direct correlation between junk food intake 

and the prevalence of childhood obesity. 

Furthermore, junk food consumption has been 

linked to other serious health conditions like type 2 

diabetes, cardiovascular diseases, and mental 

health disorders issues such as anxiety and 

depression (Francis & Stevenson, 2011). 

5. Government and Policy Interventions 

Several studies have explored the effectiveness of 

government interventions aimed at reducing junk 

food consumption. For example, a study by Sacks 

et al. (2015) analyzed the impact of the sugar tax in 

Mexico, which resulted in a decrease in the 

purchase of sugary beverages. Similar policies, 

such as restricting junk food advertisements 

targeted at children, have been implemented in 

countries like the UK and Canada. The evidence 
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suggests that such interventions can lead to modest 

reductions in junk food consumption, particularly 

when combined with public education campaigns. 

Factors Contributing to the Increasing Demand 

for Junk Food 

1. Marketing and Advertising 

As previously discussed in the literature review, 

marketing plays a major role in influencing 

children's food preferences. The food industry 

utilizes billions of dollars per year on advertising 

campaigns targeting young audiences. Children are 

highly impressionable, and the use of bright colors, 

playful mascots, and catchy slogans in ads makes 

junk food irresistible. These marketing strategies 

are not limited to television but also extend to 

digital platforms like social media and gaming 

apps, where children spend a significant amount of 

time. 

2. Convenience and Accessibility 

In today's world, convenience is a significant factor 

driving the demanding for junk food. Processed 

and fast foods are readily available and require 

minimal preparation time, making them an 

attractive option for busy families. For youth, 

especially those in high school and college, the 

availability of junk food in vending machines, 

cafeterias, and convenience stores further increases 

their consumption. 

3. Affordability 

Junk food is often cheaper than healthier 

alternatives, making it a preferred option for 

children and families from lower socioeconomic 

backgrounds. A study by Drewnowski and Specter 

(2004) highlighted the economic disparity in food 

choices, showing that high-calorie, nutrient-poor 

foods are more affordable and accessible than 

nutrient-dense options like fresh fruits and 

vegetables. This economic factor contributes to the 

higher consumption of junk food among low-

income families. 

4. Taste Preferences and Addiction 

Children and adolescents tend to prefer sweet, 

salty, and fatty foods, which are the primary 

flavors in junk food. These taste preferences are 

shaped early in life, and the high sugar content in 

junk food activates the brain's reward system, 

leading to cravings and overconsumption. Research 

by Gerhardt et al. (2011) suggests that junk food 

can trigger addiction-like behaviors, making it 

difficult for children and youth to moderate their 

intake. 

5. Peer and Social Influences 

During adolescence, peer influence becomes a 

strong factor in shaping dietary choices. Social 

settings, such as school cafeterias, parties, and fast-

food outings, promote the consumption of junk 

food. Additionally, social media platforms have 

amplified the influence of peers, as food trends and 

challenges, such as "mukbang" (eating large 

quantities of food), have become popular among 

youth. 

6. Family Habits 

Parents play a crucial role in shaping eating habits 

children's eating habits. Families that regularly 

consume fast food or keep sugary snacks at home 

are more likely to have children who develop a 

preference for junk food. Research by Couch et al. 

(2014) found that children who grow up in 

households with unhealthy eating habits are more 

likely to carry these habits into adulthood. 
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Health Implications of Junk Food Consumption 

The excessive consumption of junk food has 

serious implications for both physical and mental 

health, particularly in children and youth who are 

still in their developmental stages. 

1. Obesity 

The most visible and immediate consequence of 

junk food consumption is the rise in childhood 

obesity. According to the World Health 

Organization (WHO), global obesity rates among 

children and adolescents have nearly tripled since 

1975. Junk food, being calorie-dense and 

nutritionally poor, contributes to the excessive 

caloric intake that leads to weight gain. 

2. Type 2 Diabetes 

Strong link between junk food consumption and 

the development of type 2 diabetes, especially 

among youth. Foods’s high in sugar, such as soft 

drinks and candy, cause spikes in blood sugar 

levels, leading to insulin resistance over time. A 

study by Ludwig et al. (2001) found that children 

who consume sugary drinks daily are at a 

significantly higher risk of developing type 2 

diabetes. 

3. Cardiovascular Diseases 

The high levels of trans fats and sodium in junk 

food contribute to an increased risk of 

cardiovascular diseases. Even at a young age, 

children who consume large amounts of junk food 

may experience elevated cholesterol levels and 

high blood pressure, which can lead to heart 

disease in adulthood (Berenson et al., 1998). 

4. Mental Health 

Emerging research suggests that junk food 

consumption is not only harmful to physical health 

but also to mental health. A study by Jacka et al. 

(2010) found that adolescents with a diet high in 

junk food were more likely to experience 

depression and anxiety. The lack of essential 

nutrients, such as omega-3 fatty acids and vitamins, 

may negatively impact brain function and mood 

regulation. 

Strategies to Curb Junk Food Consumption 

Given the alarming rise in junk food consumption 

among children and youth, several strategies can be 

implemented to mitigate its negative effects. 

1. Education and Awareness 

Educational campaigns aimed at promoting healthy 

eating habits are crucial in reducing junk food 

consumption. Schools, parents, and community 

organizations should work together to teach 

children about the nutritional value of food and the 

long-term health risks associated with junk food. 

Incorporating nutrition education into school 

curricula and providing healthy meal options in 

school cafeterias can significantly reduce the intake 

of junk food. 

2. Government Policies and Regulations 

Governments play a critical role in regulating the 

marketing and availability of junk food. Policies 

such as the implementation of a sugar tax, 

restricting junk food advertising to children, and 

banning the sale of junk food in schools can have a 

positive impact. Countries like the UK and Chile 

have already taken steps in this direction, with 

promising results. 

3. Parental Involvement 

Parents and caregivers need to be aware of the 

influence they have on their children's eating 

habits. Encouraging family meals, limiting the 
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availability of junk food at home, and serving as 

role models for healthy eating can help children 

develop better dietary habits. 

4. Promotion of Physical Activity 

Encouraging physical activity is essential in 

combating the effects of junk food consumption. 

Schools should prioritize physical education, and 

communities should provide safe spaces for 

children and youth to engage in sports and outdoor 

activities. 

5. Industry Responsibility 

Food manufacturers and marketers should take 

responsibility for the health of their consumers. 

This includes reformulating products to reduce 

sugar, fat, and salt content, as well as marketing 

healthier options to children and youth. Initiatives 

such as clear labeling and transparent advertising 

practices can help consumers make informed 

choices. 

Conclusion 

The increasing demand for junk food among 

children and youth is a multifaceted issue driven by 

marketing, accessibility, affordability, taste 

preferences, and social influences. The health 

implications of excessive junk food consumption 

are severe, with rising rates of obesity, diabetes, 

cardiovascular diseases, and mental health 

disorders. Addressing this issue requires a 

comprehensive approach that includes education, 

government policies, parental involvement, and 

industry accountability. By implementing these 

strategies, it is possible to reduce the demand for 

junk food and promote healthier dietary choices 

among the younger generation. 
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